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Climate Central:  
non-partisan, non-advocacy climate 
research and communications NGO 
based in Princeton NJ
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Roadmap

• Five tools  [plus bonus tool mentioned during Q&A = Tool #6]

• Three tips
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Tool #1:  Localized Climate/Weather Visuals 

• For each of the 244 media markets in the U.S. 
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http://www.climatecentral.org/outreach/alert-archive/2018/2018HeavyRain-ARCHIVE.html?market=NYC



6http://ccimgs-2017.s3.amazonaws.com/2017FutureDaysAbove/2017FutureDaysAbove_Current_providence_en_title_lg.jpg



7http://ccimgs.s3.amazonaws.com/2016Mosquitoes/2016Mosquitoes_Historic_baltimore_en_title_lg.jpg
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http://www.climatecentral.org/gallery/graphics/small-change-in-average-big-change-in-extremes



9http://www.climatecentral.org/gallery/graphics/falling-residential-solar-costs



10http://www.climatecentral.org/gallery/graphics/carbon-farming-co2-uptake-by-soils
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Your text here

http://climatefriendlycars.climatecentral.org/
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http://MediaLibrary.

climatecentral.org/



Tool #2:  Localized sea level rise visuals
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https://riskfinder.climatecentral.org/





16http://xs3d.climatecentral.org/







https://riskfinder.climatecentral.org/



https://riskfinder.climatecentral.org/



https://riskfinder.climatecentral.org/



https://riskfinder.climatecentral.org/
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http://www.climatecentral.org/wgts/2017-lamm-sliders/mar-a-lago/index.html?utm_source=cc&amp;utm_medium=embed&amp;utm_campaign=Lamm-2017-Sliders-Mar-a-lago



Tool #3:  Fabulous Photos
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www.climatevisuals.org



Tool #4:  Economic Impacts 
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Arriving 

Summer 

2018:
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Tool #5:  Localized solutions info
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Partners

•ALLIANCE TO SAVE 
ENERGY

•BLUEGREEN ALLIANCE

•CLEANCAPITAL

• ENVIRONMENTAL 
DEFENSE FUND

• INK COMMUNICATIONS 
CO.

• INGERSOLL RAND

• LEAGUE OF WOMEN 
VOTERS

•OPERATION FREE
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NEW!  Tool #6:  Health connections
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Medical Society Consortium on Climate & Health 
https://medsocietiesforclimatehealth.org/
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Post-script 

37www.nyclimatescience.org



Today’s Trio of Tips
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Tip #1:   Keep It Simple & Straightforward 

1. CO2 traps heat – measureable in the lab

2. Burning fossil fuels releases CO2

3. A few degrees matter (a lot) 

4. Risks are big – global food & water supplies, mass displacements, 
etc.

5. Solutions already abundant and increasingly cheap – but take time 
to deploy at scale 
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Tip #2:   Science Consensus
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www.climatechangecommunication.org
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About 469,000 results
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https://www.climatechangecommunication.org
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Tip #3:  Sez Who
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“The risk of climate change is clear 
and the risk warrants action”

-- Exxon, 2014


